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(Exclusively for Exhibitors) 
 

1. Introduction to the theme ‘Lead the TRANSITion’ 

Urban transport is going through deep changes which will modify the nature and structure of our 

sector in the long term. 

 

These changes are driven by social and technological evolutions and take many shapes. 

Technology, in particular with digitalisation, is creating new opportunities and enabling the 

emergence of an increasing number of new players providing new and traditional public transport 

services.  

 

This evolution is happening in a context where energy and environmental challenges continue to 

gain importance.  

 

In parallel, the sharing economy is growing and there are significant signs that car ownership may 

be decreasing in some regions of the world.  

 

This evolution is creating the condition for a transition towards real and integrated door to door 

mobility solutions supported by more or less formal transport services.  

 

UITP Global Public Transport Summit will address the challenge of identifying the conditions and 

challenges to Lead the TRANSITion of the sector and achieve its PTx2 objectives.  

 

2. Summit topics 

In addition to the topic related to the core business of the exhibitor (bus, rail, IT, combined mobility, 

etc.), it is expected that the paper proposed by the exhibitor will be related to one or more of the 

four following summit topics: 

 Urban mobility and the urban and social transition 

 Digitalisation 

 Towards more energy efficient urban transport systems 

 Greater entrepreneurship to become customer service leaders 

Each topic is described below. The descriptions aim at giving indications on what each topic 

covers and on what can be addressed by the proposal for papers.  



 

Urban mobility and the urban and social transition 

City development and transport mutually influence each other and contribute to shape mobility 

behaviours. They can encourage a reduction of car ownership or suffer from the growth of 

motorcycles for instance, depending on the cities and areas of the world considered. Area based 

approaches to urban transitions give greater considerations to local circumstances and 

neighbourhoods. This requires the need for private cars to be reduced and to regain urban space, 

it also encourages planning in favour of strong public transport, complemented with services like 

car-sharing, bike-sharing, bicycle parking, shared taxi services, ride-sharing etc. In some cities, new 

and traditional players are able to engage on the path towards greater formalisation of all 

transport services.   

Integrated urban planning and transport can steer integrated and complementary mobility 

services ranging from mass transit to bus services, cycling, walking and various forms of ride sharing. 

This integration of all services in door to door solutions is made possible by efforts to support more 

efficient intermodal links.  

It is the role of public transport to take into account the evolution of the urban landscape and for 

instance to reflect the increasing diversity of the urban population in some parts of the world, 

providing accessibility to all. This requires for instance to address the needs of persons with reduced 

mobility.  

The role of public transport in supporting the cohesion and economy of cities in transition also 

requires that it contributes and provides for the security of the users.  

Digitalisation in urban transport 

Digitalisation is to be a major trend in business and everyday life. Digitalisation refers to the 

adoption or increase in use of digital or computer technology by an organisation, industry, country, 

etc. In other words, it is the use of digital technologies to change a business model or processes 

(e.g. operation and maintenance) and provide new revenue, productivity gain and value-

producing opportunities; it is the process of moving to a digital business.  

Digitalisation is already happening in urban and public transport. Its impact currently varies 

between regions, some public transports stakeholders consider it as a major trend which is entirely 

redefining their business.  

Digitalisation may help public transports organisations to become more cost-effective, more 

customer-friendly and more efficient - supporting more efficient operations and maintenance for 

instance. But it also brings new challenges, such as cyber vulnerabilities, new players providing 

transport and digital services, or a new level of expectations from passengers. 

Digitalisation enables new trends in mobility, including the progressive deployment of autonomous 

vehicles for private and collective transport which will have an impact on urban mobility.  

The ever increasing connectivity between individuals and vehicles, which is an important side of 

digitalisation, creating an internet of things in the city, provides the condition for the integration of 

urban transport in smart cities. 



 

Towards more energy efficient urban transport systems 

The objective to contain and reduce the environmental impact of urban transport and the 

evolution of the energy market are driving an energy transition. This is supporting the deployment 

of: 

o Alternative propulsion systems, in particular electric mobility; 

o Cleaner urban transport, including innovative components and systems; 

o Greater energy efficiency of public transport systems, including operations or  

network and infrastructure design and planning for instance, but also greater 

integration between transport and other urban energy systems. 

 

Greater entrepreneurship to become customer service leaders 

The changes experienced by our sector are creating a more competitive environment with the 

appearance of new players, the redefinition of the role of the traditional ones and changing 

relationships between stakeholders. It is also leading to a greater diversity of modal choices.   

This is calling for a renewed entrepreneurship, requiring public transport companies to be more 

agile on the market with a stronger focus on the business part of it.  

The skills, competences and reforms needed by the actors of the sector to become leaders of the 

transition have to be identified by each of them. Leadership will depend on people and their ability 

to drive and embrace change. This means that the actors of the sector will need to create a fertile 

and agile environment in their organisation to accept change, manage it and drive it whenever 

possible. 

The leader of the transition will be able to showcase a culture of service of excellence, 

strengthening the brand value for the customers and the staff of transport companies. They will 

need to become customer service leaders to transform the companies into customer-oriented 

mobility service providers in a digitalised society. 

Vehicle manufacturers and the equipment industry are also facing the challenge to emerge as 

leaders from the transition in this new urban mobility landscape, for instance attempting, for some 

of them, to redefine their role towards a more service oriented activity. 

 

3. Concept of the Focus Sessions 

The Focus Sessions ensure interaction between the Summit and the Exhibition. They are part of the 

Summit programme and are presented by exhibitors in dedicated locations in the exhibition halls. 

In brief, the Focus Sessions are platforms for presentations where the exhibitors present their 

innovations and provide Summit’s delegates and Exhibition visitors with an opportunity to learn 

more about recent technology innovations and business development opportunities. 

 



 

4. Application and selection process 

The selection and definition of the Focus Sessions programme is carried out by the Exhibition 

Commission of UITP and is based on the papers submitted to the Commission by exhibitors. The Call 

is exclusively reserved for exhibitors of the UITP Global Public Transport Summit – Montréal 2017 

and only presentations referring to products, technologies and equipment exhibited in Montréal 

will be selected. The number of presentations per organisation will be limited. 

A Focus Session lasts 90 minutes and includes 4 speeches of about 15 to 20 minutes, plus a 

discussion time of minimum 15 minutes. 

The Focus Sessions application process is online: Click here to access the online application system 

In addition to a detailed description of their presentation, applicants will be asked to write a short 

biography and to upload a portrait photograph (ID card format). All information is to be provided 

in English only. Applications will be selected on the basis of the presentation description, with a 

focus on quantifiable results and/or effects, the quality and significance, relevance and value to 

the audience as well as the experience of candidates. 

In order to ensure variety in the final selection, UITP particularly encourages profile diversity as well 

as geographical balance. Applications are to be submitted exclusively by ONE candidate. 

UITP does not cover travel and accommodation costs but speakers enjoy a premium registration 

fee policy to attend the Summit’s sessions: free-of-charge registration for speakers attending the 

Summit on the day of their presentation only; a reduced registration fee applies in other cases. 

 

5. Milestones 

22 December 2016 is the deadline for candidates participating in the Call for Focus Sessions to 

send their proposals and the requested materials. 

Proposals should be submitted individually using the electronic application form: Click here 

Applications sent by any other means will not be accepted.  

Notification of the Selection Committee’s final decision will be sent to each applicant early 

February 2017. 

14 April 2017 is the deadline for all the speakers to submit all necessary materials (updated abstract 

and biographical note and slide show). Speakers must commit to observing the “Speakers’ 

Guidelines for Montréal 2017” that will be sent after the selection process. 

 

6. Contact 

For further information, please contact Mr. Jean-Frédéric Charles 

Email: jeanfrederic.charles@uitp.org   Tel: +32 2 788 01 20 

https://efficy.uitp.org/event.php?id=4411
https://efficy.uitp.org/event.php?id=4411
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